Semester –IV (G/T)

GARMENT MERCHANDISING & COSTING

  TOTAL MARKS: 100







 Theory   : 70

 TOTAL CONTACT HOURS: 45

   




 Sessional: 30














	UNIT/SUBUNIT
	TOPIC/SUBTOPIC
	HOURS
	TOTAL HOURS


THEORY

Theoretical concept with relevant case study and examples on all the topics.

20
1) Concept of merchandising.

2) Place of merchandising in apparel.

3) The buyer’s responsibility working with merchandise souring.

4) Organizing buying/selling activity.

5) The resident buying office.

6) Understanding consumer behavior, planning the merchandise assortment.

7) Selecting the merchandise assortment

8) Manufacturing interface.

9) Fashion advertising.

10) Visual merchandising.

11)  Special events (International specially)

12)  Product evaluation.

13) Publicity etc.

Introduction to cost Accounting
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· Responsibility accounting

· Uses of cost accounting

· Elements of cost

· Direct material

· Direct labour

· Factory overhead

· Cost of goods manufactured statement

· Cost behavior patterns in the apparel industry

· Fixed

· Variable

· Semi variable

· Job order for process casting

· Accounting of factory overhead

· Cost volume profit analysis

· Break down analysis

· Contribution margin

· Variable cost ratio

· Marginal income

· Sales mix by garment style

· Effect of volume change

· Price & volume analysis

· Apparel marketing cost analysis

· Effective variance

· Price variance

· Determining pricing of apparel products

· Full cost pricing

· Conversion cost pricing etc.

· The budgeting process

· Budgeting principles for apparel industry etc.
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