Semester- V (F/T)

APPAREL MANAGEMENT & ENTREPRENEURSHIP

  TOTAL MARKS: 100

 TOTAL CONTACT HOURS: 45




    Theory : 70










    Sessional:30

	UNIT/SUBUNIT
	TOPIC/SUBTOPIC
	HOURS
	TOTAL HOURS


1.00          Concepts & information on apparel marketing & its spectrum and growth   10
                 with example drawn from the apparel sector.

1.01 The place of marketing in apparel.
2

1.02
Indian fashion marketing environment.
2

1.03
The threat of  change basic to styled wear.
2

1.04
Criteria used by consumers in fashion selection.
2

1.05
Consumers’ identification with fashion life cycle.
2

1.06
Merchandising the fashion life cycle.
1

2.00

Survey of marketing and industrial management.


   10


11

2.01
Marketing concept & terminology.
2


2.02
Types of marketing.
2


2.03
Fashion image & positioning.
1


2.04
Meaning and concept of Management. Principles
3



and functions of management.


2.05
Leadership and decision making: qualities and 
3



style of leadership, decision making process.

3.00

Channel & view:


2


3.01
Types of retail operations.
1


3.02
Single & Multiple knits stores etc.
1

4.00

Theoretical Conceptualization & gathering 


3



information on international marketing.


4.01
Strategic perspective- Competitive advantage.
2


4.02
A glimpse of Indian apparel export strategies.
1

5.00

Introduction to entrepreneurship 


5


5.01
Meaning and Functions of Entrepreneurship.
2


5.02
Individual and social aspects of business, social 
2



responsibilities of entrepreneurship.

6.00

Forms of business organization.


6


6.01
Single entrepreneurship, partnership, joint stock
4



company, co-operative and public undertaking 



in apparel.


6.02
Registration formalities, merits and demerits of
3



single entrepreneurship, partnership and 



co-operative business.

7.00

Small scale industries.


9


7.01
Definition, scope with special reference to self 
3



employment, procedure to start small scale



industries- pattern on which the scheme may



be prepared.


7.02
Sources of finances-Bank, Government and other
2



Financial institutions.


7.03
Section of site for factories, industrial estate,
4



growth centre, auxiliary industries, system of 



distribution-wholesale and retail trade.
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